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Objective of the Session

• Understand Marketing Planning

• Understand Steps of Marketing Process

• Market feasibility Study in context of Project Marketing

• Research Methodology for Project Market Research

• Understand Competitor Analysis

• Understand Market Share Analysis

• Understand USP

• Product/Project Life Cycle

• Monitoring of Marketing Activity
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Why Marketing Planning is needed?
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Methods of Market feasibility Analysis
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Market Research Methodology
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Analysis of Competition
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Concept of Market Share
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Reinforcing Willingness to Buy

• Pre and post purchase presentation

• Explaining Opportunity Loss for not purchasing

• Explaining the environmental issue (applicable for Green Energy Projects)

• Make the lead understand the pride of association with a Brand

• Opportunity of breaking convention
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Reinforcing Willingness to Pay

• Discount

• Early bird offer

• Freebies

• Reward Points

• Incentives

• Installment Facilities

• Bank Loan/Debt
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Product/Project Life Cycle- a quick view



www.equalifi.org

Monitoring of Marketing 

Parameters Expectation Actual Deviation Reasons for 

Deviation

Customer 

Acquisition 

(Number)

Revenue

Cost

Profit



Thank You
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